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• Young people have 
increased the 
amount of time they 
spend consuming 
media (Rideout, 
Foehr, Roberts 
2010:3).
Why does this matter?
• Children as young as six begin 
to develop gender stereotypes 
(Bian, Leslie, and Cimpian
2017)
• Media can greatly influence 
how individuals view concepts 
such as gender (Bandura 
2001)
• The Little Mermaid: 
the first Disney 
princess film where 
the men’s dialogue 
drastically  
outnumbered the 
women’s (Guo 2016)
• Beauty and the 
Beast: The first 
Disney Princess 
film with a female 
writer (Guo 2016) • Movies such as 
Brave and Frozen 
portray a new 
type of princess
Why does gender 
inequality in animated 
film exist?
Methods
Findings
H1: The more female creators that are involved with an animated film, 
the percent of speaking roles that belong to women will increase
• Female Directors= (p<-.05)
• Female Producers=(p=.433)
• Female Writers=(p<.01)
H2: As time progresses, more women will become involved in 
the creative teams of animated films
• No Significant Correlation (p=.845)
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H3: The involvement of more women in the creation of animated films 
will not result in less sexualization of female characters
• Hypersexualized clothing= (p<-.05)
• Hypersexualized bodies (p=.-131)
H4: Films that have female leads will have a higher box office gross than 
films that do not
• Films with female leads: $221,892,231.20
• Films without female leads $193,430,817.70
• P=.277
Summary
• Why do female directors include less female characters in their films?
• Adding more female writers will increase female speaking roles
• Female participation in the animated film industry has not improved since 1981
• Adding more female creators will decrease the amount of female speaking 
characters wearing overtly sexualized outfits
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